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WARM-UP/ DISCUSSION
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The teacher asks the students questions such as:

1

How do you appreciate the importance of competition on the market?

ANSWER:

PUT THE SLIPS IN THE CORRECT ORDER:
The indirect competition happens when the companies
addresses the same needs or different needs with
different products/services.
The formal competition happens with companies which
offer products or services that satisfy a need
in a different way (f.eg. the need of sparing the free
time can be satisfied by watching a movie or going on
a trip).
The generic competition is met at the level of the
entire market, the companies competing over the same
incomes of the customers, who are prioritizing their
needs (f.eg. the customer chooses between going on
a trip and buying an expensive car).
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The forms of imperfect competition are:
a) monopoly, situation in which on the market there
is only one seller of an economic good;
b) oligopoly, situation in which on the market there
is a small number of sellers of an economic good;
c) monopolistic, situation in which on the market there
are more sellers of various products;
d) monopsony, situation in which on the market there
is an unique buyer of an economic good;
e) oligopsony, situation in which on the market there
is a small number of buyers of an economic good.

The direct competition happens when the companies
addresses the same needs, with identical or similar
products.
The brand competition happens with companies that
offer the same goods to satisfy identic needs. In this
situation, the differentiation is made by the brand
(f.eg. the bread producers).
The competition at the industry level is met with the
companies that offer similar products which satisfy
a need in a different way (f.eg. products changeable
in consumption - water with tea – and the
differentiation is made by quality.)

Competition can be classified depending on the following
criteria:
a) the number of competitors and product degree of
differentiation into perfect competition
and imperfect competition;
b) the satisfied needs, into direct completion
and indirect competition.
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Competition represents the race between companies (as
bidders) to win supremacy on the market, the competing
companies trying to convince customers to purchase their
products.

The perfect competition appears
number of producers and buyers,
taken separately, can influence
the buyer has a high freedom of

MATCH VOCABULARY TO MEANING
For each element in column A find a corresponding element in column B

A. FORMS OF IMPERFECT
COMPETITION

B. CHARACTERISTICS

1. monopoly

a) situation in which there is a sole
buyer of an economic good

2. oligopoly

b) situation in which there is a sole
seller of an economic good

3. monopolist

c) situation in which there
is a small number of buyers
of an economic good

4. monopsony

d) situation in which there are
more sellers of completely
different goods

5. oligopsony

e) situation in which there
is a small number of sellers
of an economic good
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among a very large
so as neither of them,
the price; therefore,
choice.
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ANSWER THE FOLLOWING
QUESTIONS IN PAIRS USING
THE PRESENT TENSE SIMPLE:

1

What does competition mean?

2

What criteria do we use to classify competition?

3

How does the perfect competition function?

4

Which are the forms of imperfect competition?

5

What does generic competition mean?

society
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ANSWER:

ANSWER:

ANSWER:

ANSWER:

ANSWER:
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COMPETITION ANALYSIS
– EXERCISES
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Choose the correct variant from the following multiple-choice exercise:

1

The relation between two companies which produce lady shoes
represents:
a) direct competition
b) indirect competition

2

Theatres and cinema theatres from a city find themselves
in a relation of:
a) unfair competition
b) implicit competition

3

c) lateral competition
d) unfair competition

c) direct competition
d) indirect competition

Selling the goods at a lower price than the production costs represents:

a) a form of imperfect
competition
b) a form of direct
competition

c) a way of sales
promotion
d) an expression of the
price policy of the
company
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DIVIDE THE CLASS INTO GROUPS
AND GIVE OUT THE FOLLOWING
WORK SHEET

1
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Make up an example to highlight the brand direct competition and
another example to highlight the direct competition at the level of
industry.

ANSWER:

2

3

Make up an example to highlight the formal indirect competition and
another one to highlight the generic indirect competition.

ANSWER:

Make up an example to highlight each forms of the imperfect
competition, from all the five existent.

ANSWER:
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Fill in the blanks using the following words.
Leave one out.
monopolistic competition, monopoly, oligopoly, perfect
competition, generic competition

There are several different types of competition
in economics, which are largely defined by how many
sellers there are in a market. For example, in a
.............................., there is just one business
controlling the market with no competition at all. This
one business is able to set higher prices and earn better
profits.
................................... happens when there are
more sellers of nearly identical products. Because of so
many companies selling similar products, there are many
substitutes available for consumers. Prices are controlled
by supply and demand, and are generally low for consumers.
...................................is a market where there
are many competitors, but each company sells a slightly
different product. A few examples of businesses involved
in monopolistic competition are restaurants, retail shops,
salons and consumer electronics.
..................................is a market where there
are more than two competitors, but no more than a handful.

HOMEWORK
Essay writing:
How does competition in economics affect a business?
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